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Abstract :

Successful economic and social development requires background
information for understanding the main drivers of competitiveness,
economic development, and social development in countries, regions,
companies. Improving the competitiveness of companies requires sustained
improvement in the productivity for business with taking e-business and
technology conditions. One of the most significant trends in the past
decades is the growing use of the Internet and communication technologies.
Both Internet technologies and e-business provide new opportunities for
companies to compete not only in the country but also in the global market
and play a significant role in the world’s economy.

Every company has unique conditions so that any competitive strategy must
be specific and by the company context. With paying attention to e-business
and its implications on firm performance, a theoretical framework that links
e-business engagement to firm capabilities, and then firm performance are
taken into consideration. Several factors can play a significant role in e-
business competitiveness at country level in general; they comprise
microeconomics of competitiveness, macroeconomics of competitiveness,
markets, society, technology, and government. e-business-enabled
capability perspective provides a generalizable framework to examine the
role of e-business in firm capabilities-building, and then its implications for
substantial competitive advantage. Policy-planners and decision-makers in
private and public sectors are in need to understand the e-business
implementation and its impacts on institutions’ performance. With more
competitors tapping into the world, the primary goal of firms is to reach up
to survival and success in the local and global markets under complex
conditions of local and international competition.

Advanced information and communication technologies, with new
networking capabilities, allow small and large companies to communicate,
transact and collaborate at lower cost and with greater ease and flexibility.
E-business is related to the application of information and communication
technologies and the Internet to enhance different activities and processes of
the business. Consequently, the e-business is likely to contribute to an
effective strategy for improved competitiveness and ensuring a competitive
advantage of companies. Especially, e-business enhances different activities
and processes of business that can create different tangible and intangible
benefits for the business.

Keywords : Competitiveness, competitive strategy, e-business.
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Abstract:

This paper intends to study consumers’ behavior and attitudes towards e-
business industry in the Palestinian territories, and investigates the most
important factors influencing the adoption decision, and models E-consumer
behavior process toward the mass customization in e-business industry
depending in the theory of reasoned action and theory of planned behavior.
The sole objective of the following paper is to give an in-depth overview of
all literature associated with E-consumer behavior focusing on consumer
behavior process toward e-business industry in the Palestinian territories.
The focus then turns to investigate the theoretical and conceptual framework
of consumer behavior, and identify all concepts, principles and theories that
will serve as foundations for the later studies. A comprehensive literature
review of consumer behavior and factors influencing the adoption decision
of e-business organizations from the point view of individual customers are
also presented.

This paper is divided into six major parts. The first and second parts
outlines the environmental influences and interpersonal and intrapersonal
determinants of E-consumer behavior, which includes investigating the role
of culture, social classes, social and reference groups, personality, attitudes
and the role of learning in shaping E-consumer behavior toward adoption.
The third and fourth sections outlines the theory of reasoned action and
theory planned behavior that will serve as foundations for this study. The
fifth section provides a comprehensive literature review of consumer
behavior and factors influencing the adoption decision of e-business
organizations in Palestine. Finally, Structured Equation Model (SEM)
technique has been utilized and the LISREL 8 program was used to test the
impacts of Attitudes towards using technology (ATT), Reference Groups
(RG), Personality (P) and Cultural Impacts (CI) on Perceived Usefulness
(PU), Perceived Confidence (PC) and Behavioral Intention (BI)

Keywords: E-Business Organizations, E-Marketing, E-Consumer Behavior,

Attitudes, Reference Groups, Personality, Cultural Impacts, Behavioral
Intention
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Abstract:

In the context of globalization, the means of social communication play a
vital and influential role in marketing the relationship with the target
customers and eliminating the barriers of communication with them to
achieve the desired goals. This led the small businesses to adopt the various
tools that make up the means of social communication to reach the target
party and understand their needs objectively and directly, by the customer's
specificity and the level of activity performed by the company and the
nature of the competition existing in the market.

Therefore, the problem of research is how to use small projects for social
media to grow their business and to achieve a common understanding with
customers, and what are the obstacles that prevent it. The research aims are
to identify the possibility of projects explored in the use of the strengths in
the means of social communication to create awareness and awareness
among customers about the products that deal with them to achieve their
goals.

A sample of small projects working in different fields of professional
specialities was adopted within the capital Baghdad to measure the realised
use of the means of social communication in their work to achieve the
desired marketing objectives. A questionnaire was used to measure that
effect and the relationship between the variables. The research found a
statistically significant relationship and correlation at the level of (< 0.05)
for the use of social media to achieve the objectives of marketing activity in
small companies surveyed.

Keywords: Social media, small enterprises, social media marketing.
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Abstract:

The study aimed at identifying the role of organizational immunity and its
dimensions (natural immunity and acquired immune) in addressing the
phenomenon of electronic flies and its dimensions (distortion of reality,
concealment of reality, spreading of lies, misinformation and falsification,
defamation) from the point of view of workers in the information
technology sector and communications in the governorates of Gaza. The
study used the descriptive and analytical approach, and the study
community is made up of all employees in the information and
communications technology sector companies in the Gaza governorates, and
five companies were selected, and the number of employees in the study
was reached (110). The results showed a correlation and impact between
organisational immunity in its dimensions and the response to the
phenomenon of electronic flies in Gaza's information and communication
technology sector. The study recommended that attention be paid to
organizational immune systems as representing the wall or the aura that
surrounds the institution, and constitutes a barrier that protects it from all
risks and problems that can affect its work or image among others, so it is
the most appropriate way to support the ability of the institution to deal with
the phenomenon of flies which the organization must work to take care of in
a practical way.

Keywords: regulatory immunity, electronic files, information and
communication technology (ICT) sector.
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Abstract:

The research aimed at identifying the administrative requirements needed
by the University of Mosul for successful implementation in the light of the
developments in the technical environment that has necessitated all business
organizations to ensure the survival and continuity in the changing
environment. These requirements represent the functions of the
administrative process practiced by managers at all levels of management in
the organization. In order to achieve the objectives of the research, number
of hypotheses were adopted concerning the availability of administrative
requirements (planning, organization, leadership, supervision) in the
faculties of the University of Mosul.

The research is based on the analytical descriptive approach in the
presentation and discussion of the data. The method works by combining
the case description with analysis and drawing conclusions. Using a set of
statistical methods, the data of the practical side were analyzed, which
included an analysis of the responses and opinions of the individuals
interviewed, who represented the heads and directors of the scientific and
administrative departments of the University of Mosul.

The research concluded that all the administrative requirements for the
implementation of e-Management were available in the field, but their
availability was relatively mediocre. There was a difference in availability.
Electronic planning ranked first in availability followed by electronic
control, electronic leadership and finally electronic organizing

The research recommended the need to promote e-awareness and to embed
e-culture in individuals working in business organizations in general and
universities, especially since it has become an imperative to ensure
continued success. The university's interest in electronic documentation of
its scientific outputs opens the door to access to global classifications
through the electronic publication of its scientific balance of research,
conferences, symposia, forums, productions and other activities practiced by
the university.

Keywords: E-management, e-planning, e-organization, e-leadership,
supervision.
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Abstract :

In the wake of the end of the twentieth century, the world witnessed many changes and
transformations that encompassed all facets and standards of life. The administration
had a great share of them, as the organizations (in all their forms and fields of activity)
were facing challenges and stumbling blocks that their traditional management
methods were unable to confront. Which has been a catalyst for the emergence of new
methods of management more adaptive and contemporary scandals .The result of this
is "organizational excellence" as a modern administrative philosophy that has become
a prominent place in administrative thought, because it has the ability to keep up with
the developments on the one hand and immunize organizations against the threats of its
highly competitive environment characterized by rapid change and lack thereof by
providing them with ways to exploit the crucial opportunities to achieve competitive
arrangements that enhance Opportunities for success / organizational improvement.
"Organizational Excellence”, like other administrative approaches, requires an
approach and enabling approaches to support its desired goals. "Electronic
Management" is the most important gateway to "organizational excellence". Electronic
management has changed the concepts of traditional management practices towards
publishing / (ICT), which has been instrumental in achieving the goals and aspirations
of "Organizational Excellence", maximizing the opportunities for responsiveness,
flexibility, adapting to changes in the business environment and increasing the ability
to achieve competitive priorities in a sustainable manner.

In light of the orientation of the theory of the organization as an open format, and the
consequent inevitability of transformation in the traditional hierarchical administrative
structure to the flat democratic construction, and the subsequent change in goals and
functions and the emergence of challenges and stakes. The philosophy of excellence
and electronic management has emerged as the most important entrance to
organizational excellence as a subject of study and an area of discussion by a large
number of researchers and practitioners of different disciplines. It is of great
importance in enhancing organizational success in an age of globalization and
competitiveness. From this point of view, the importance of the study is as follows:
Highlighting "organizational excellence” as an administrative philosophy aimed at
creating ways to empower organizations with adaptive potential and their ever-
changing environment, highlighting the importance of the concepts, methods,
techniques and tools of electronic management of the utmost necessity for
organizations seeking to achieve sustainable excellence, which enables them to achieve
their objectives on the one hand and to achieve results that satisfy all parties of interest
in the Organization. The study came to deal with one of the most important modern
issues on the administrative level in order to achieve the following: Building a
conceptual framework for search variables that exceeds the limits of descriptive
definitions, identifying the nature of the relationship between the variables investigated
(organizational excellence / electronic management). Based on the assumption that "e-
management" is the only way to meet the challenges of the business environment and
the main guarantor to improve the performance levels and the quality of most
organizational outputs and thus achieve organizational excellence, we can raise the
following problem: How does e-governance contribute to maximizing opportunities for
organizational excellence?

Keywords: E-management, organizational excellence.
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Abstract:

This study aimed to identify the role of e-administration in achieving
administrative innovation in the Ministry of Communications and
Information Technology in the Gaza Strip governorates. The researchers
used the descriptive analytical approach. The study population consists of all
(178) employees of the Ministry of Communications and Information
Technology in the Gaza Strip. The researchers used a comprehensive
inventory method. (178) Questionnaires were distributed to all members of
the study community, and the number of questionnaires was (152), and the
response rate was (85.4%). The results of the study showed that there is a
statistically significant relationship between the application of electronic
management  requirements  (administrative  requirements,  financial
requirements, human requirements, technical requirements, security
requirements) and achieving administrative innovation in the Ministry of
Communications and  Information  Technology.  (Administrative
requirements, financial requirements, human requirements, security
requirements) moreover, achieving administrative innovation in the Ministry
of Communications and Information Technology. The study recommended
increased attention to the electronic management system and its
requirements, because of its great importance, and a direct impact on

administrative innovation in the ministry.

Keywords: Electronic Management, Administrative Creativity, Ministry of

Communications and Information Technology.
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Abstract:

This study aimed at exploring the impact of e-management on the job
performance of the administrative employees at al-Quds Open University
(QOU), and analyzing the reality of the Electronic Human Resources
Management applications in QOU in light of number of demographic
variables. The researcher used the descriptive analytical research method in
addition to the descriptive correlational research method through identifying
the correlation between the study variables and their effect size. This was
illustrated quantitatively through calculating the correlation coefficient and
the regression coefficient. The study sample consisted of 132 employees
from both genders. They were selected through stratified random sampling
method. The results of the study revealed that the application level of
Electronic Human Resources Management at QOU was high according to
the respondents, scoring an estimated percentage of 88.3%, with a mean of
4.41.

In general, the results showed that the materiality of the job performance
level among the administrative employees obtained approval among
respondents in a high degree with the mean 4.16. Moreover, in terms of
applying Electronic Human Resources Management at QOU, there were no
statistically significant differences in the responses of the sample due to the
variables of age, academic qualification, and years of experience. In terms
of the level of job performance among the administrative employees at
QOU, there were no statistically significant differences (o < 0.05) in the
responses of the sample due to the variables of gender, age, academic
qualification, and years of experience.

Based on these results, the study presented number of recommendations.
First, the need to adopt the Electronic Human Resources Management of
QOU as a model to be applied by other Palestinian universities in particular
and by other Arab universities in general. Second, the need to enact and
accredit laws that consider the application of e-management as a normative
procedure. Finally, the need to present this study to the Association of Arab
Universities to analyze it and expand on it, to reach a comprehensive and
integrated e-management that can be applied by Arab universities.

Keywords: E-management, Job Performance, Al-Quds Open University.
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Abstract :

The study stems from a crucial issue in the administrative field, which was
characterized by a paradox between the applicability of -electronic
management and the constraints of that application, which placed the
decision makers in the face of a challenge and a threat that may prompt
them to seek more than a strategic alternative in support of cases of
application and the rejection of disabilities and passive containment.
Therefore, this paper is an attempt to provide an analytical vision for the
subject of the application of electronic management. The paper concluded
with a number of conclusions, most notably the adoption by the
organizations of the issue of electronic management to the limits of words
and the absence of electronic acts. Based on these conclusions, the paper
presented a number of recommendations, including the opening of
electronic training centers in the organizations, in order to provide users

with information on how to use and access to knowledge.

Keywords: Electronic management, e-management requirements, e-
management obstacles.
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Abstract:

The current research seeks to diagnose the relationship between electronic
supervision and achieving competitive advantage in the Faculty of
Management and Economics / University of Mosul. The research aims at
finding the relationship between applying electronic supervision and
enhancing the competitive advantage. A questionnaire was used to collect
primary data from the study population. (44) questionnaires were
distributed to a number of employees at the faculty in question. The
research hypotheses focused on the correlation between electronic
supervision and the achievement of competitive advantage. In order to
analyze the data and test hypotheses, number of statistical methods were
used, including Pearson's correlation coefficient, to determine the
relationship between the two variables. The research relied on the analytical
descriptive approach that describes and interprets existing phenomena for
the purpose of constructing and designing an electronic archiving system
for. The research reached set of conclusions, most notably the continuation
of the traditional archiving system in the organization investigated. It was
also noted that the electronic documentation and information systems in the
archive department of the organization under investigation is low. The
research recommended the need to develop the management of documents,

archives and archiving in the organization.

Keywords: Electronic archiving, Competitive advantage.
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Abstract:

The study aimed at exploring the current position of e-management in the
governmental institutions in Qalgilya province and its direct effect on job
performance. The study investigated the role of gender, academic
qualification, years of experience and job title variables in the role of e-
management in improving work performance of the employees of the
governmental institutions in Qalgilya province. The researcher has adopted
the analytic approach, designed a questionnaire in addition to literature
review and related studies. Study population consisted of the employees in
the governmental institutions in Qalgilya province, the random sample of
the study consists of (70) employees in Qalgilya district.

The study came up with several recommendations including the importance
of the adoption of e-management in the governmental institutions due to its
importance in improving performance quality and enhancing administrative
performance, in addition to the necessity to provide the financial and
material aids that support the e-management environment in the
governmental institutions, and giving priorities for updating management
systems and their related instructions to ensure the implementation of the
concepts of e-management. The importance of creating legal implications
that works in accordance with the implications of e-management. The
transmission to e-learning has to be adopted gradually along with an
evaluation and follow up system and measuring criteria to guarantee the
quality of transformation, facing challenges and working out possible
shortcomings.

Keywords: electronic administration, government institutions, performance
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Abstract:

The objective of the research is to diagnose the reality of electronic
management, as well as the importance of electronic management in
achieving strategic success and understanding of importance by the
leadership and employees of the research community, and the importance of
applying the principles of electronic management, in addition to the
relationship between electronic management and the dimensions of strategic
success, Environmental analysis, creative thinking, strategic decision,
practical implementation, leadership abilities). To achieve the objectives of
this research, a questionnaire was developed and distributed to a sample of
(40) individuals. "The statistical methods were used by SPSS. The results
for the statistical analysis in the field were as follows:

There is a positive correlation between the research variables at the macro
and micro level, which indicates the importance of electronic management
in the strategic success of the organization. The results of the regression
analysis showed a significant effect of e-management in the dimensions of
strategic success in the organization in question. It was the main effect of
the dimension of environmental analysis, strategic decision and leadership
abilities. This indicates that electronic management has an active role in
analyzing the environment of the organization and making effective
strategic decisions Administration. Based on the results of the research,
some recommendations and suggestions were presented, among which may
be the need to pay more attention to the strategic decision taken within the
organization and to find managers with sufficient knowledge and skills to
diagnose the situation to be decided upon.

Keywords: Electronic Management, Strategic Success.
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Abstract :

The main objective of this conceptual paper is to investigate the contents of
e-governance in terms of its concept, rules, foundations, objectives and
importance of application public service organizations. The paper shed the
light on the concept of e-government, the requirements of e-management in
public organizations, the limits of application by answering the following
questions: What is the concept of electronic management? What are their
objectives? What are their benefits? What are the challenges and
requirements of their application? What is the concept of e-government?
What are the requirements for their application in public organizations?
What are the stages of transition to electronic management? What is the role
of e-government in improving the performance of the public service? This
paper indicated that the shift towards e-governance was the result of the
failure of the traditional paper-based management style to provide services
to the stakeholders (government, citizens, beneficiaries, ...). The paper
concluded that improving the level of efficiency and effectiveness of the
services quality is linked to the application of the electronic management
approach in organizations seeking to enhance the quality of their services.
The paper also concluded that the success of electronic management in
improving the quality of services is due to the availability of administrative
requirements, and to the clarity of vision and strategy of senior management
in organizations adopting the electronic management approach. The paper
concluded that the role of the government is not limited to setting rules and
monitoring their implementation or application, but extends to include
serious cooperation between the government, the regulatory authority, and
other stakeholders, including customers and the public. The paper also
concluded that the application of the contents of electronic management in
public organizations helps adapting to the accelerating changes in the
internal and external environment, and creating a healthy environment for
collective action that seeks to achieve specific goals. The paper also showed
that e-government helps optimizing the use of government resources. It

improves the efficiency of disclosure and promotes accountability. It
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achieve good allocation and management of tasks, and the enhancement of
service quality, mitigate the differences in the government organization and
increase synergies and positive interaction among stakeholders. This paper
recommends that electronic management have to be implemented gradually,
where traditional management is activated and developed while parallel
management concepts are applied in parallel to the implementation of the
concepts of e-management, and intention to implement it effectively, so that
the beneficiary can take the necessary measures to normalize his treatment
without any delay. The paper recommends to reconsider the allocation of
priorities of public expenditure through increased attention to public
organizations and how to manage them and their service delivery
mechanisms, with the establishment of legal controls that do not allow for
the intervention of private stakeholders, the strengthening of transparency
and all forms of internal control by the employees of the administration of
the public institution. E-management implementation success depends
fundamentally on the extent of the adaptation and response of stakeholders.
This requires the issuance of awareness bulletins continuously, and the
holding of meetings and conferences in partnership with business
organizations aimed at demonstrating the importance of electronic
management and how to dealing with it. The paper recommends increasing
the confidence that stakeholders data and information will not be used for
non-professional or immoral purposes. Trust in e-management programs is
a key element of the citizens 'and others' reluctance to deal with them. ,
Which requires the provision of personal information and data of this
nature, which requires emphasis on the security of information protection of
electronic management sites against abuse, and against hackers.

Keywords : E-management, e-government, Public Service Performance.
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Abstract:

The study aimed at identifying the impact of electronic management
elements in improving performance from perspective of employees of
public sector institutions in Jenin governorate. The descriptive approach was
followed by applying a questionnaire of a sample size (317). After the data
collection and analysis, the results showed that the availability of the
elements of electronic management in the public sector institutions was big,
also the level of performance in the public sector institutions in Jenin
governorate was also big, and there was a positive relationship between the
availability of electronic management elements, (Software, networks,
equipment and human resources) in the level of performance in public
sector institutions in Jenin governorate, The researcher recommended the
enhancement of electronic management in public sector institutions because

of its importance in improving performance.

Keywords: E- management, factors of e- management, organizational

performance.
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Abstract:

This study aims at identifying the reality of using electronic management in
business enterprises in Jerusalem, testing level of using “knowledge
management”, and identifying obstacles facing electronic management and
its relationship to knowledge management in business enterprises in
Jerusalem. A descriptive approach was used in the study, where a
questionnaire was developed for this purpose, and its validity was verified.
The study population consisted of all workers (Hamouda, Sujair Al-Quds
and Al-Hayat Siniora) (100), distributed questionnaire, and the regaining of
(92) questionnaire. The study indicated that e-management provides an
electronic archiving system for all parties, provides data to all beneficiaries,
and contributes to the optimal utilization of resources available to the
institution. The institution relies on a storage of knowledge and retrieving it
on paper archives, Solving Problems that occurred, and interested in
obtaining advanced knowledge from external sources. The study highlighted
the many obstacles faced by the institution: Routine administrative
procedures followed by the institution; fear of the management of the
confidentiality of some information; scarcity of training courses in the areas
of E-management and knowledge management; ambiguity of concept of
electronic management of some administrative leaders; the central control
of the decision in management; human nature and the culture of closed
doors; the difficulty of archiving the traditional backlog electronically; and
the shortage of specialized human resources in needed areas.

The study came out with number of recommendations: the need to provide
incentives to encourage employees to implement electronic management;
training employees in knowledge management; and introducing new
techniques to disseminate knowledge. Institutions must work to apply E-
management in their work and avoid as far as possible the routine
administrative procedures followed in their work. Modern administrative
work has become public in most institutions, and can be obtained through
various social media, so there is no need to fear of the informational
confidentiality. The study highly recommended the need to train employees
in the fields of electronic management and knowledge management in order
to achieve the goals of the institution efficiency.

Keywords: Electronic management, knowledge management,
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Abstract:

The study aimed at identifying the extent of the use of the electronic
management system in the government sector. The descriptive approach
was used in the study. A questionnaire was developed for this purpose, and
its validity was verified. The study population was composed of all
employees of the Ministry of Interior (Director General, (250), and a
random sample of 130 members of the study population was taken from the
city of Ramallah, Nablus, Jenin, Tulkarem, Salfit, Jericho, Qalgilya and
Tubas.

The study has reached some results, the most important of which is that the
top management recognises the importance of electronic management to
improve the performance level in the ministry. The ministry has a
knowledge management strategy (data and information related to the
ministry's work). Moreover, that top management encourages the exchange
of electronic information between them and external institutions and
provides the necessary laws and legislation to operate according to the
electronic management system and to a medium extent of the responses of
the surveyors. Moreover, the Ministry has a complete inventory of all
information assets and updated continuously (equipment, programs, and
human crew), and that it is developing its electronic programs through
which the services are issued to citizens.

The study recommended that the top management in the ministry should
encourage the exchange of electronic information between it and the
external institutions, and work to provide the necessary laws and legislation
to operate according to the electronic management system. Partnering public
sector institutions should be provided with the necessary data through an
electronic linking process (traffic department, crossings, hospitals, etc.).
Moreover, the need to strengthen the capacity of human cadres to operate
and manage the electronic systems in the ministry. The ministry must
continually develop its electronic programs and keep abreast of every new
one in order to provide its services to citizens efficiently and effectively.

Keywords : E-management system, government sector, Ministry of
Interior/ Palestine.
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Abstract:

Most of us use cloud computing either intentionally or unintentionally via
e-mail or using smartphones. Cloud computing is a virtual repository of
data that can be retrieved from anywhere and anytime Cloud, minimizing
the risk of equipment malfunctioning, avoiding hardware downtime, and
accessing databases without the need to have experience using a computer
connected to the Internet. This paper highlights the importance of cloud
computing as a modern approach to exploit internet networks, in terms of
abandoning additional investment in infrastructure for enterprises and
providing access to databases from any place and time. This paper also
tackled the reality of cloud computing at the African level. The study
indicated that the number of countries including Algeria that adopt the
service of cloud computing is very low due to lack of awareness,
insufficient Internet connection, as well as complicated legislations and

security requirements.

Keywords: cloud computing; service provider; software; platform;
Electronic cloud.
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Abstract:

Since the early stages of human resources management emergence and
development, there have been serious discussions regarding the human resources
within an organization. One of the most important human resources issues at the
present time is the core competency of human resources. Electronic management
has become an important feature of our time and most organizations seek to
implement it. This research tests the relationship between the core competency
of human resources and electronic management, the problem of the research is
the impact of core competency of human resources in the implement of
electronic management in the University of Diyala. A questionnaire was used in
data collection depending on the distribution of (55) questionnaire to the research
sample. Data were analyzed using (SPSS) program. Using a number of statistical
tools for tests the research hypothesis. The research found set of conclusions, one
of the most important, that there is a linkage and impact relationship between
core competency for human resources and its variables (leadership competency,
intellectual competency, self-management competency, make decisions
competency), and electronic management as a whole. The research came out

with many suitable recommendations.

Key words: Core competency of human resources, Electronic management.
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Abstract:

Due to the wide spread of the work of the organizations and the lack of
connection of their personnel to the work of the Office, the Human
Resources Department has been forced to adapt to the changes in
information and communication technology. This requires updating of its
procedures and policies and communication processes among the members
of the organization to show the concept of electronic management of human
resources. Thus, the problem of this research is crystallized as follows: To
what extent has E-HR contributed to the development of human resources
management processes within the organization in general and in DJEZZY in
particular?

The study shows that the global shift to electronic management systems
makes Algeria obliged to cope with this change. The breadth of the work of
organizations as a result of globalization has made them look for new ways
of managing their business through the increasing use of information and
communication technology, the most important of which is the function of
human resources management. The study also revealed the increasing
importance of e-management of human resources in contemporary
organizations, which distinguishes this system from the flexibility in dealing

with the sources of knowledge in the minds of individuals.

Keywords: E-Human Resource Mnagement, DJEZZY company for

telecommunications, Algeria.
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Abstract :

With increased digital technology transformation of organizations and
companies, the relationship between employers, managers and staff have
been occurred through internal and external networks and internet, and with
the changes of marketing functions, finance, accounting and operations to
electronic business, it has become necessary to transform functions from
paper files to electronic files. The function practices and administrative
activities have required the organization to develop human resources
management and transform them to electronic management. The electronic
human resources management subject is very important at the present time
because it relates to requirements of human resources management
applications, and its ability to provide a basic and required information for
decision- making in the organization, which reduces the efforts and time of
human resources management's employees. so this research paper examines
the electronic management impact on human resources management
practices, as well as it aims through descriptive method to present a
theoretical framework about electronic human resources management, and
determines examines the electronic management impact and radical changes
in human resources management, especially on training, performance,

recruitment levels.

Keywords: E-management, e-human resources management, human
resources management practices.
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Abstract:

Higher education institutions face considerable challenges in light of the
rapid developments of information and communication technology and the
widespread of Internet culture of digitization. This imposes the need for the
use of modern technologies to ensure not only their survival and continuity
but also their performance at the highest level. In this framework, electronic
management is one of the modern administrative methods, which recently
appeared in the contemporary term as a result of the increasing use of
computer networks, which could be adopted by institutions of higher
education and the use of applications. This paper, therefore, highlights some
basics on electronic management concerning how to build their applications

at the level of institutions of higher education.

Keywords: electronic management, institutions of higher education.

61



4yl 3 ) gall g SN i)

Al taal gt Aall)

Canald /) Al
1palia
By a5 5 A 5 3l ol ) shaill S 5 Al Blad) (il g alise (8 ol jaas Cypaall juanll 2l
sale) ) s ol 6SE) ) odatll o3 a5 o)l o2 8 el 5 50 e slaal) L o1 535 5 Jlady)
¢ sk g Gandadi Bl L ol i€l (i e @l g ALalSia B la) (3aiad Jal (e 30y 4G5k 6 kil
A i) cUndY) g ol olatll Cpe aall 5lai
elabaiall (& A il 3l pall Ay SSIYI 3 V) o sgday iy padll ) Adingd) 4801 020 o e
Al y oy clgdlonl Gaiat o g0 s dalasall Blels 3 35 A dagall Leiilla g anl e ¢ gual) bl
e o) e dabaiall (Sl & ) 5 puall Dpaall il sl (e 325 Adpda sl 038 5 ¢ s SISV oyl
Aleld s 5eliS s Alle B o ab ) sal ¢1aY dadaiall ) il (S JBA (e Ao jluiiall A gl il ) sl
B 3apall Lgdlaal (5 ) Aadaidlly J sem sl
G @aa) ladily ool slatll A0 g0 Jal e cupully 1S Lalaial o a1 el sl
o lae oY) L) ) Cangy 4aY lld 5 dadly dpanl lls ) wsncal gall (g (5 SSIV) gyl ey
Sy 138 5 g agisaily cagilal skt Jal (e aed A8 shall Lalail) iS5 sale) 5 e site < jleasy
Ledlaal 38as g Aalaiall ol e Lulay
elal 33 ga Cppeand Ay il o) gall g IV g paill 1S )0 lia o A8 s caald
ool zed A sl e aal B (Juad ClaaY deidl cleadlls Ay il 5 ) sall
Ay s pge el Wady ¢ guanl) clillaie pe Ldlad 4l J3ailly iy plll o)) sall 35 5SIY)
& opallaid) Jlee Y1 clalaia g o 81 cile ) Alaial s J8 Gl dlle aga ) CHladd s
O alsadl e bl s s N eSS 5 el Jlad) 8 de il 5 dlgale Jpandl s CObaall G340 5 5l 5 33 50)
Lgailia 5 deadll 23ie
Chlray aays 3y clabiiall (& Glalall oaly Gl )Y ol s S el pdn A8l a s
sl g il sl S IR e lldg clgianl s Al ) sall g SSIYI 510 asede §aS A
O Al o) sall s IV Gy il dalaial) ) geY) 8 danadie s agllal) s A8l <l
Jlaall 13a 3 cpla sall 5 aanadially Dlaiud) Ja

s IV il iy i) o ) sl g STV 3 )0y Aalide Cilals

62



Abstract:

The modern era has changed in various aspects of human life. Technological
developments and the means of communication and information technology have
played a clear role in these changes. These technological developments have led to
a reconsideration of the management approach towards integrated management.
The aim of this paper is to introduce the concept of electronic management of
human resources in organizations, and highlight one of its important functions that
increase the effectiveness of the organization and its ability to achieve its
objectives. This function is one of the modern functions necessary to enable the
organization to cope with the rapid technological developments by enabling the its
employees to perform their roles with high quality, efficiency and effectiveness, to
reach the organization to achieve its desired goals. The administrators showed
great interest in training to keep abreast the development of technology and the
explosion of knowledge, where e-training is one of the topics that have been very
important. E-training provides individuals with knowledge and skills, and re-
shaping behavioral patterns for them to develop their performance.

The paper concluded that there is a great role for e-training in human resources in
improving the quality of human resources performance and services provided to
owners. It is necessary to adopt the approach of e-training for human resources and
to change it in line with the requirements of the age. E-training can meet an
important demand to provide high quality services at lower costs, and can response
to the wishes and desires of individuals and business organizations looking for
quality, flexibility in transactions and access, speed of delivery, break the routine
and eliminate barriers between the service provider and its recipients. The paper
recommends spreading the electronic awareness of the departments and employees
of the organizations, and providing them with modern knowledge, that enhances
the concept of e-management, and its importance by holding relevant workshops
and seminars and enrolling them in specialized courses in the field of e-training for
human resources and through the use of specialists and qualified in this field.

Keywords: e-management, human resources, e-training.
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Abstract:

Human resources are the mainstay of the organization's objectives, which ensure
the operation and employment of the rest of the organization's financial resources.
The human element represents intellectual energy, a source of information,
suggestions and innovations, and an active component capable of participating
positively in the development of the organization's performance. Knowledge
management is one of the relatively modern scientific fields, especially at the
applied level. It was only recognized at the beginning of the century when the need
to increase value in business organizations was met by meeting the needs, and
desires of customers, from rethinking the organizational, functional and market-
related structures. The development of human resources has become a real test
because the systems and methods that have been used efficiently in the recent past
are no longer feasible, and do not meet the requirements of today. Meeting the
challenges ahead requires a new thinking and approach to enhance human
capabilities and invest the human intellectual and creative energies. Human is the
fundamental part of knowledge management because it includes the foundation
through which the organization moves from individual knowledge to
organizational knowledge in which it activates itself to share and reuse it. It is
therefore possible to say that the human resource is the basis for the formation of
knowledge capital, which gives the real ability of the institution to build
competitive advantage and achieve quality and excellence as the cornerstone of
modern management philosophy and the direction of contemporary institutions
towards adopting the concept of knowledge management.

The problem of this paper focuses on the question of the importance and value of
the strategic dimension in the adoption of electronic management system and
knowledge management in the management of human resources in public
organizations, based on the model of the institutions of the dust communities. This
paper focused on the discussion of the strategic dimension in the adoption of e-
governance system for the human resources of the dirt communities. It also
discussed the need for a knowledge management approach to increase the
profitability of the public sector. With regard to the research objectives and the
reasons for this paper, it is reflected in the monitoring of the explanatory factors
and the adoption of the electronic management of human resources, the monitoring
of strengths and weaknesses, and the research on the effectiveness and efficiency
of this pattern, which can only be achieved by studying the experience of the dust
communities in this area. In terms of research limitations, it is mainly manifested
in the weakness of theoretical and practical research, and the difficulty in accessing
data and information related to the introduction of the electronic system and the
concept of knowledge management in the management of human resources
operating in the public sector.

The subject has been addressed according to the methodological approach through
the introduction of modern management inputs in the field of human resource
management, and the expected results of its adoption. If the system includes a set
of elements, principles and rules that interact with each other according to a series
of actions to achieve general objectives, by converting inputs into outputs through
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transformations, and interacting with the surrounding environment, information
systems are defined as a set of resources that allow collection and storage
Processing and handling of information, so as to monitor the functioning of the
organization. The concept of information systems and knowledge management in
human resources management encompasses all tasks and activities related to
human resources management according to the nature of current and future needs
in the organization, including polarization, recruitment, training, employee
performance evaluation, and organization of related relationships with other
administrative units, and create coherence and complementarities between tasks
and responsibilities in order to achieve the objectives of the organization, and to
accomplish its tasks efficiently and effectively.

The conclusions of this paper are mainly reflected in the effectiveness of the
electronic management system in human resource management, as well as the
importance and urgency of the knowledge management approach to access to a
public organization and management based on good investment of competencies,
as well as a climate of work and good distribution within the department. This
paper recommends the provision of the administrative, organizational and technical
elements required for the operation of the information system at the level of
guantity and quality, ensuring the proper operation of the information system;
keeping pace with changes and technological developments in information
management systems, updating the system and continuing to develop it on a
permanent basis; Equipment and software for operating and maintaining the system
to avoid partial or complete reconciling; providing all necessary data for the
management of human resources information systems, and informing staff of the
importance of human resources information systems at the level of problem-
solving and village Rat necessary. The paper also recommends that knowledge
without management is not useful, because knowledge is mostly implicit and needs
to be disclosed, diagnosed, re-generated, stored, distributed and disseminated in the
organization, and then used for application and reuse several times, as well as the
need for representation in logical images to show what It contains the semantics,
and here comes the role of management that shapes systems and programs.

Keywords: E-management system, knowledge management, human Resource
Management, public organizations.
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Abstract:

The process of controlling the attendance and leaving of the employee is essential
in the business organizations. Moreover, the contemporary technological progress
has a clear effect on the process of controlling the attendance of employees being
transferred to the biometric fingerprint system. Since the presence of the employee
is not sufficient to ensure that, s/he performs his/her duties, it is important to find
out how much loyalty and commitment the employees have for doing their duties
at the optimal level. Besides, the large size of institutions, wide scope of its work,
and work continuity all day long across the continents, requires programming their
staff attendance/departure in a way that ensures equality and avoids bias. Hence,
the current study seeks to explore the attitudes of the Omani Sultan Qaboos
University employees, especially those working at the Center of Information
Systems (CIS) and the Center of Education Technology (CET) towards the
implementation of the biometric fingerprint system as one control type, as well as
revealing the organizational loyalty among the employees of both centers. To
achieve the objectives of the study, the descriptive method is used. A questionnaire
was designed and include two parts: the first consists of (25) items aiming to
measure the attitudes of the employees toward the implementation of the electronic
fingerprint system, and the second part contains (19) items measuring employees
commitment toward the organization. The reliability coefficient was calculated
using Cronbach’s alpha and was (0.887) for the attitudes and (0.855) for the
organizational commitment.

The results showed the mean average of the employee’s attitudes in the CIS and
CET towards biometric fingerprint system was (2.95), while the mean average of
the organizational commitment was (2.99). The results of the t-test showed that
there were no statistically significant differences (o = 0.05) between the
respondents’ perspectives due to gender, job type, nor workplace variables. The
Pearson correlation coefficient (r) was calculated and showed a positive
relationship with statistically significant correlation (a0 = 0.01) between the
respondents’ attitudes toward biometric fingerprint system and the
emotional organizational commitment (0.601), continuous commitment
(0.454), normative commitment (0.525) and total organizational
commitment (0.611).

Giving the results of the study, a number of recommendations have been
proposed such as disseminating the culture of implementing the biometric
fingerprint system, its efficient use and confidence in its abilities in order to
minimize institutional resistance and increase trust in administration. By
this, the institutions may raise the employee’s commitment, loyalty, and
increase their respect toward work attendance regulations.

Keywords: Organizational commitment, biometric fingerprint, University,
Oman
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Abstract:

Training programs established by organisations, besides being sometimes
expensive, usually suffer from their non-attractiveness and their incapability
of catching people attention; particularly when it comes to scientific content
that occupies a significant part in the process of elaborating these programs.
This impacts negatively the program’s efficiency and its ability to develop
the skills of the persons | training. However, the digitalisation that
characterises the contemporary economic revolution, and affects all kinds of
organisations, has changed the way of living and working, giving a new
breath to the training. Moreover, this is the beginning of serious games.

The research problem is “Do serious games have a real impact on
stimulating and developing human resources competencies?”. This paper is
an attempt to understand the severe games and investigate their effects of
stimulating and developing human resource competencies. The serious
games are a modern tool used by organisations in the aim of forming its
human resources. Despite the contradiction noticed in the assigned name,
this tool still the most compatible with the characteristics of nowadays
generation use to videogames, and also ensures a high level of interactivity
and an exceptional quality in the educational pathway by creating an
environment that is characterized by competition, challenge, games,
network and electronic expertise; which contributes to motivating the
participants at using this learning method and developing their skills.

Keywords: Digitalisation, training, serious games, motivation, development
of skills.
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Abstract :

The study aimed to hold a comparison between Algerian and Jordanian
experiences in implementing electronic government, through the
presentation of the experiences of the two countries, presenting the goals
and the challenges they face, and finally evaluating the electronic
government performance for both countries according to international
indicators. The study utilizes a descriptive and analytical approach using the
different theory references and previous studies to shed the light on the
challenges facing the implementation of electronic government in Algerian
and Jordanian environment. Also presenting international indicators for
electronic government published by united nations for the period 2010-
2018, to explore development of performance in Algeria and Jordan, also
analyzing this indicator and presenting its subsidiary indicators for the year
2018. This study has reached that electronic government performance was
medium in Algeria, and high in Jordan according to international indicators.
Indicators analysis also showed that Jordan excel Algeria in this side,
despite the presence of qualified human factor convergent between the two
countries who uses information technology. The telecommunication
infrastructure still insufficient comparing to leading countries whether in the
region or in the world, it excel with growth in Jordan through all the study
period and its weaknesses in Algeria in the same period and the qualitative
jump for this variable starting of 2018. The study came up with several
recommendations such as: developing information technology
infrastructure, providing financial resources to support electronic
government, and partnership with private sector to benefit from its
experience in the field. Also disseminate awareness of information
technology importance, and get the high management support and
availability of ambitious political leadership which supports electronic
government project.

Keywords: Electronic government, experience, evaluating, Algeria, Jordan.
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Abstract:

The current research aims to study the extent to which the requirements of
e-government in the lIraqi organisations represented by the Passport and
Civil Status Department in Nineveh Governorate can be implemented. Their
requirements were (support and commitment of senior leaders, IT
infrastructure, organization and management of the human resource,
dissemination of culture and awareness). The questionnaire was used as the
primary tool for the statistical analysis of the research variables and was
distributed to the working staff of the directors and heads of departments at
the different administrative levels who have the power to make decisions. In
order to achieve the objectives of the research, descriptive and analytical
methods for the collection and analysis of data and test hypotheses were
utilized. Some statistical methods and methods were used, the most
important of which were the arithmetical averages and the standard
deviations. After conducting the analysis of the data using the statistical
software (SPSS v.16), the research reached a number of conclusions, the
most important of which is: All the financial allocations needed to transform
from the traditional government to e-government and to develop strategies
that fit the technical development. Based on the conclusions reached, the
research presented a number of recommendations including: Provide more
support for this project in order to improve the level of our technical
organizations with the attention to develop the skills of administrative
leaders in the field of e-government.

Keywords: E-government, application requirements, practical analysis.
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Abstract:
The study aimed at identifying the attitudes of supposed beneficiaries of the

idea of e-services provided by the Palestinian government in the West Bank
(Bethlehem governorate). The study used the descriptive analytical
approach. It prepared 38 identification items distributed on six areas axes to
measure consumer attitudes towards e-government. The study population
consisted of all citizens in Bethlehem governorate, the questionnaire was
given to a sample of (100), (80) questionnaires were returned. The study
came to some important conclusions: The ignorance of the existence of
electronic service in many Palestinian governmental institutions, regarding
the lack of announcements on the web pages or concrete sites about
electronic services that can be used by individuals. The study offered some
recommendations including, the importance of starting media campaigns
and awareness leaflets for the importance of the e-government to identify
the citizens and their goals, as to provide the necessary infrastructure to
ensure the access of electronic services to the largest possible segment of
citizens.

Keywords: E-government, e-services.
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Abstract:

This article aims to shed the light on smart cities, concentrating on Dubai
(UAE) experience, using the descriptive approach. Starting from a
fundamental question: how did Dubai become a smart city and what was its
strategy? The first axis contains the conceptual framework for smart cities,
its components and pillars, such as smart economy, smart technology, smart
people, smart government, smart structures and clarification of
infrastructure design principles intelligent.

The second axis is the Dubai experience, where we discussed the
transformation goals of Dubai to a smart city, as well as the most important
projects that followed the launch of this new city.
This has resulted in a number of outcomes, the most important of which is
that the United Arab Emirates is ranked among the top earners who built
smart cities on the basis of commercial profit, a number of factors that
contributed the implementation of this concept, such as the availability of a
diversified and advanced telecommunications infrastructure, and good
government support for the telecommunications sector, and the removal of
barriers for foreign investors in the field of software and computer
hardware, in addition to create a climate conducive to investment, skills and
knowledge of international companies, infrastructure and legal legislation

related to the computer industry.

Keywords: smart economy, smart cities, smart government, smart

technology.
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Abstract:

This study aims to identify the impact of applying the concept of e-
municipalities on the performance of municipalities employees: a case study
in the governorates of Nablus, Jenin and Tulkarem. This study aims to
identify the influence of (job title, experience and training courses) on
applying the concept of electronic municipalities. The study will be
conducted on a random sample representing municipalities employees
working in the cities of Nablus and Tulkarem, totalled (243) individuals.
The study concluded that the impact of applying the concept of electronic
municipalities on the performance of employees is in the administrative and
legislative areas. The study recommended the necessity of enhancing the
application of the electronic municipality, and also maintaining

confidentiality between the citizen and the municipality.

Keywords: Municipality, Electronic Municipality, Legislative Domains,
Administrative Domains
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Abstract:

There is no doubt that there are many innovations in e-government building
in many countries. At the same time, there is intense competition in the
level of service provided via internet (online). Many countries have spent
large sums on presenting services to citizens electronically. Nevertheless,
they suffer from the small proportion of their citizens using those services.
The purpose of this study is to provide a model for exploring the
determinants influencing the traditional citizens' decision to adopt e-
government applications. The importance of this study depends on the fact
that the success of e-government is linked with the acceptance of citizens
for services provided by that government. The model will help practitioners
to analyze the reasons for lack in acceptance towered the modern
technologies and help them to take efficient measures to improve citizen's
acceptance and usage of technology. In the proposed research model, the
variable of "diffusion of e-government services" adopted as a dependent
variable, the variable of "e-citizen" adopted as a mediating variable, and the
other variables adopted as independent variables.

The proposed research model is considered an introduction to further studies
in this field. Expected that information systems experts, researchers and
decision makers in e-government will be interested in this study for its
importance. The researcher recommended conducting empirical study by
other researchers on the proposed model, particularly in developing
countries, to identify and anticipate the factors that influence the diffusion
of e-government services from the point of view of citizens, especially in
developing countries because they are in their initial stages in building and
implementing e-government.

Key words: E-Government, E-Citizen, E-Services, Government to Citizen
(G2C).
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Abstract:

The implementation of e-government has become an imperative necessity,
imposed by changes in the global technological environment because of
their increasing use, with the adoption of ICT systems and techniques by
public and private institutions and administrations. In Algeria, the
authorities initiated the activation of the embodiment of e-government in
most sectors of government in order to bring the service closer to the citizen
through electronic management techniques in order to reach a public service

in quality.

Keywords: E-government, information and communication technology,

public service, quality.
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Abstract:

This study aims to investigate the impact of e-marketing and its seven elements (7Ps:
e-Product, e-Price, e-Place, e-Promotion, e-Process, e-People, e-Physical evidence) in
Social Media Marketing at the internet service provider companies (CallU, Hadara,
Mada) on gaining the six competitive advantage elements (Quality, Market
Domination, Improvement, Cost, Time and Flexibility).

Toward that end, the researcher adopted the Exploratory Research approach
appropriate to the nature of this study, whereas a questionnaire was designed as a tool
for gathering data and information besides observation and monitoring, and hence the
questionnaire was offered onto a number of competent arbitrators, and carried the
amendments proposed by those arbitrators, and hence then distribute it onto the study
sample, represented in the internet service provider companies in Palestine, whereas
around 185 questionnaires were distributed, while the total number of valid
questionnaires for analysis reached around 166 ones, and the researcher used the very
suitable statistical methods and techniques through SPSS program. This study,
however, come up to specific crucial but substantial findings represented in the fact
that the companies searched have persons, or divisions specialized in communicating
with customers via the social media networks; and that the Facebook the very
prominent by mostly used in marketing, followed by Twitter, and that such companies
are aware of the importance of marketing via social media networks, and that there is a
very high degree impact of e-marketing and its seven elements (7Ps) in marketing via
the social media networks — with all study independent variables — in gaining a
competitive advantage, whereas such impact has apparently been seen through the
statistical analysis of all study variables. Findings have shown that all elements of e-
marketing mix via the social media networks do affect profoundly onto all competitive
advantage elements, as also appeared a great but huge impact of Social Media
Marketing onto the sales performance. Based on the study findings, specific
recommendations and suggestions have been set up, some of them have been
particularly for companies, most importantly: the necessity to work on setting up
apparent vision and goals for internet service provider companies; work on reviewing
the marketing plans so as to cope with the very expedite technological development of
the social media networks, the necessity to review the strategic plan continually
whereas such shall include all the 7Ps e-marketing mix elements and the six
competitive advantage elements. The study also recommended the necessity to work
on using additional tools which are provided by the social media networks.

Amongst the most prominent recommendations made have been those regarding the
government and non-government institutions, most importantly are: necessity to work
on setting up apparent strategies, very specified policies that regulate the work in the
field of providing e-services, work on holding workshops, seminars, and meetings that
enrich the content of the Social Media Marketing, and therefore increase quality of
services rendered to the Palestinian consumers, with the necessity to effectuate the role
of consumer protection in raising the consumptive awareness of the consumers in
Palestine, about the role of Social Media Marketing being played.

Keywords : Social Media Marketing, Competitive Advantage.
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Abstract:

E-marketing is a new trend under the information technology and marketing
communications, relying on the Internet and electronic media in carrying
out various marketing activities in banks. In order to cover the studied
phenomenon, the researchers divided the study into three main paragraphs,
the first of which covered the methodological framework, while the second
paragraph dealt with the theoretical framework and the third came to cover
the field framework of the study. The researchers used the (18) commercial
banks in the Kurdistan Region. The results of the questionnaire were
prepared according to the literature and opinions of the arbitrators and
experts exclusively on the managers of the studied banks. The results
indicate that the financial resources are very necessary for the establishment
of sites and the marketing of banking services electronically by the banks
operating in the region. The study showed lack of qualified human resources
in the field of electronic marketing as well as lack of awareness of the
importance and benefits of the use of electronic marketing. The statistical
results showed the existence of correlation between the variable marketing
reality with the requirements of infrastructure, information and knowledge
systems and the requirements of financial resources. Depending on the
findings of the research, perhaps one of the most important
recommendations is to adopt the application of electronic marketing
gradually and work in electronic marketing through the provision of
information services to customers in order to protect customer data and
banking through its website, and the planning of financial resources in such
a way that the banks operating in the region of financial planning and
monitoring the necessary allocations by the State in such a way that banks
are able to make changes and applications to work in electronic marketing
as well as providing legal and legislative requirements by the State to
provide a suitable environment for electronic banking services.

Keyword: E- marketing, e- Marketing Banking.
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Abstract:

The aim of this paper is to provide a conceptual framework on traditional
communication method known as word-of-mouth communication, which is one of
the most widely used tools compared to the contacts initiated by marketers since
the age of time because of their impact on consumer behavior towards products
and services, brand, Including the promotion that business organizations promote
to their products and services. The paper also provides an explanation of the main
communication tools used in social media. Through presenting the main literature
and conclusions about each of the traditional communication tools and modern
communication tools and their role in transmitting and passing the message to
others, especially in view of the rapid change in the development of the
telecommunications sector. Technology and the Internet have fundamentally
changed the way people work and interact by interacting with what business
organizations do to inform consumers and persuade them directly or indirectly with
the products and services they market. Thus, integrated marketing communication
has become an essential aspect of business vision of successful marketing activity.
As it offers new opportunities which was not previously available in the traditional
marketing environment. Despite the disadvantages and advantages of various
traditional and modern methods, a good marketer may be able to make the right
decision when developing integrated and new marketing strategies to create value
for customers and build long-term and comfortable relationships with them. The
study also investigated the effects of verbal speech, whether through traditional or
electronic methods, in terms of the differences between the traditional word of
mouth and the electronic word of mouth, and the pros and cons of each method.
The results of the study indicate that the traditional word of mouth had a greater
impact on the image destination compared to the electronic word of mouth.
However, business organizations have been using the word of mouth through
technological tools and means over the Internet despite the negative effects,
especially on the face image compared to conventional methods. One of the most
important points of the study was that the existence of the sender and the receiver,
and the retention of the message sent, how this message affects consumer
purchases, and how to convert the negative word of mouth to a second chance to
increase consumer satisfaction and improve the quality of the product, as this is the
most important aspects marketers look for. The researcher concluded after
extensive review of literature that both methods can be used, for each way with its
positive and negative impact, although the electronic word of mouth can reach
customers effectively in a short period.

Keywords: Viral Marketing, Traditional Word-of-Mouth, Electronic Word of
Mouth, Online Reputation, destination image
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Abstract:

This study aims at identifying the reality of viral marketing in the social
networking sites of e-shops in Palestine from the viewpoint of its
employees. It also aimed to identify some variables of the study such as the
age of the site, the number of followers of the page, and the use of
sponsored Ads. In order to achieve this, the researchers used a questionnaire
consisting of five fields consisting of 38 paragraphs, which were distributed
to 60 E-stores staff website. The questionnaires were collected, encoded and
entered into the computer and processed statistically using the statistical
packages of social sciences SPSS. The results of the study indicated a high
degree of response to the field of awareness of the concept and importance
of viral marketing and a medium degree of response to the field of
achieving the viral marketing objectives. The study also showed that of the
viral marketing strategies implemented, low integration strategy ranked
first, and the strategy of high integration ranked second (medium). Based on
the results of the study, the researchers recommended several
recommendations, the most important of which is: the need to enhance
awareness of the concept and importance of viral marketing, the need to
emphasize the use of the strategy of high integration strategy, and the need
to pay attention to some elements and factors of success necessary for the

success of viral marketing.

Keywords: Viral Marketing, Social Media, Electronic Stores.
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Abstract

The international markets witnessed fierce competition between business
organizations to expand their market share and achieve outstanding
performance. This competition took on various forms and methods with the
development of Internet networks. Organizations management tried to use
these methods to achieve their marketing goals to spread widely, which took
the form of establishing sites on the Internet to put information about their
products and services in order to influence the behaviour of consumers and
impact their purchase decisions. The ultimate objective of e-marketing
application and information technology is to reshape the electronic marketing
mix in order to increase the advantages and benefits of the consumer, as well
as to create exchanges that contribute to the achievement of both consumer
needs and the objectives of the organization. This research is an attempt to
clarify the role of electronic marketing in achieving an outstanding
performance of a group of travel and tourism companies in the city of Mosul,

where tourists receive tourist information.

Keywords: E-Marketing, excellent performance, Iragi tourism companies.
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Abstract:

This study aims at identifying the role of E-marketing in enhancing the
relationship between banks and its clients, considering the E-marketing as a
way that provides banks better communication and interaction with their
clients, build long and strong relationships with them. This study also aims
at clarifying the role of e-business in facilitating the banking operations and
dealings with clients by providing them with high-quality services, and high
quality through electronic means for communication and distribution, this
can unproved and consolidate the relationship between the bank and its
clients by reaching their satisfaction and gaining their trust in dealing with
the bank through its good services so to obtain their allegiance, In the
context, we applied the study on one of the Algerian trading banks which
are the pioneers in the banking field and using modern technics in banking
industry domain, it is the «Local Development Bank», the study has been
done and precisely at the level of the Direction for the exploitation in
Chlef, for this purpose we have designed 100 questionnaires’ to be
addressed to the dealers with the bank mentioned previously (BDL), the
data collected were treated and analyzed using the statistic program SPSS
publication 20.

Among the results that we obtained after doing this study the existence of a
relationship with has statistic signification for the use and adoption of E-
marketing by providing bank services of high quality through electronic
means on the quality of relationship between the bank and its clients, we
could also know the existence of an effect that has statistic signification for
secondary dimensions (competence, communication) only for the quality of
relationship between the bank and its clients, another effect which has a
statistic signification for (ATM and electronic transfer system of money )
both on the quality of the relationship between the bank and its clients.

Keywords: E-marketing, clients’ relationship management, satisfaction,

trust, loyalty, Ebanking, the quality of electronic banking services,
electronic distribution means.
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Abstract:

The current research examined the nature of the correlation and impact
relationship between e-marketing and the competitive advantage in the
shopping centers. The research shows the possibility of using e-marketing
and investing its outputs in enhancing the competitive advantage. This paper
aims at identifying the difference in the responses of individuals surveyed
about the research dimension, the correlation between e-marketing and
competitive advantage and finally the impact of e-marketing on the
competitive advantage. The SPSS program was used to analyse correlation
and impact relationships between the two dimensions of research to
ascertain the validity of its hypotheses. The sample consisted of (25)

individuals.

Keywords: E-marketing, competitive advantage.
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Abstract:

There have been major transformations in society and the economy because
of the development, growth, integration and complexity of the information
technology sector. Computers and electronic devices are able to achieve
direct and direct communication with each other regardless of the distance
between them. Communication is achieved through global networks, the
most important of which is the Internet. Individuals and business
organizations have realized the unique and new features that can be
achieved by connecting to the Internet. Individuals can contact sellers and
search for products (goods and services ...) and plan and execute purchases
through evaluating multiple alternatives over the Internet and making
comparisons The Internet has become an important tool in the practice of
electronic business and marketing it through the network is to achieve many
advantages for all stakeholders, especially organizations that seek to
improve and develop their products and their competitive performance and
achieve greater cost savings and greater capacity to Concentration in

Alsog.ohma what will be addressed in this paper.

Keywords: marketing planning, e-business, e-marketing, product

development, online concentration strategies
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Abstract:

This paper aims at identifying the perceptions of the respondents in
commercial banks in the state of Biskra, Algeria, on the level of availability
of e-marketing and its impact on the quality of banking service. To achieve
this objective, a major hypothesis was formulated and four sub-hypotheses
were tested using regression analysis and multiple linear regression. The
statistical analysis of data was also used in other methods such as
descriptive statistical measures (mean and standard deviation). A
questionnaire was used as a main tool for data collection from a study
sample of 53 employees. The paper came up with several results, the most
prominent of which was that the level of application of e-marketing was
high, and the quality of banking service in the banks was also high. It was
also found that e-marketing accounted for (61.3%) of the variance in the
level of quality of banking service. The paper concluded with a number of
recommendations, the most important of which are: To promote and
develop e-marketing policies, maintain and enhance the quality of e-banking

services.

Keywords: Marketing, e-marketing, banking, quality of banking services.
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Abstract:

The study aimed at finding out the effect of electronic advertising on the
buying decision of the final consumer in Hebron governorate, as well as
studying the stages of purchasing decision for the final consumer in its all
stages in order to help the final consumer to make the purchasing decision.
The study sample used by the researchers consisted of all the society layers
that is employees, students and company managers which formed the
society of the study. A questionnaire was prepared to collect the data needed
to measure the variables of the study. The study found that there is a
significant impact of electronic advertising on all stages of the purchase
decision passed by the final consumer. There is a statistically significant
relationship between the electronic advertising and the demographic
variables (gender, place of residence, scientific qualification, age and
monthly income). The study recommended enhancing the research process
in the field of electronic advertising because of its impact on increasing
awareness of the final consumer while making the purchase decision and the
Consumption patterns adopted by the end consumer in the Hebron
governorate, as well as consumer awareness to avoid the negative results of
the electronic advertising that may mislead the consumer and make him a

victim of fraudulent of electronic advertising.

Keywords: Electronic advertising, buying decision.
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Abstract:

The world has witnessed many important developments in information and
communications technologies that have led to a change in the nature and
lifestyle of all consumers, both in developed and developing countries.
Today consumers can shop around and do business and banking
transactions from home, and he can work and pay electronically by
computer without effort. But this network has accompanied by large
unexpected waves of violations and attack, which led to the emergence of
many new forms of crime, and fraud. The expansion of electronic
commerce has become impossible to stop, especially for commercial and
governmental activities. Electronic commerce in Algeria is very decent,
although it must be paved with procedures and laws to protect consumers
from fraud, it is therefore important to seek to identify the potential types
and forms of fraud and fraud in business dealings that take place in the
context of modern information and communication technologies, or more

accurately known as electronic trading fraud.

Keywords: Consumer Protection, Digital Economy, Electronic commerce,

Electronic Crimes.
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Abstract:

Online Mall is a practical model of marketing and e-commerce applications
in Palestine and the Arab world, where the company practices most modern
marketing practices, which are used to promote products and sell them via
electronic channels, whether through its website, social networking sites
(Facebook, Instagram, etc.), or electronic advertising. Since its
establishment in 2015, the company has used various marketing strategies,
focused its efforts on customized products to satisfy customer needs, build a
brand of its products, and spread their branches throughout the Palestine
cities. The company focuses on social networking platforms, especially
Facebook, which is the most popular platform in the region. It continuously
promotes its posts and page. Consider it as a platform for sales and
customer service. However, continuous changes in Facebook advertising
policies and restrictions on organic access Increases your advertising
budget, with Facebook accounting about 80% of company monthly
advertising budget.

The e-commerce sector in Palestine suffers many obstacles that slow down
the growth of this sector. The most important of these obstacles is the
electronic payment not available to all people, the lack of electronic
payment culture, and forbidding many electronic payment methods in
Palestine. Also, e-commerce companies in Palestine are facing the difficulty
of providing logistical services, and the difficulty of delivery products due
to the political and technical environment in Palestine. However, Online
Mall shows a model of successful small business that can create jobs and
ability to compete despite the above-mentioned difficulties The company
currently has a staff of 12 employees in sales, marketing and customer
service, The company create particular store for Turkish clothing (Turkish
Wow), an extension to provide delivery service to its customers, where the
company developed a logistics delivery company (Optimus logistics) with a
system specializing in tracking packages. The company also seeks to open
new markets in the Arab countries, and to include more specialized
products, and strive to achieve economic growth in the Palestinian market.

Keywords: E-Commerce, Online Mall, Turkish clothing, obstacles of
electronic payment.
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Abstract

The primary objective of this study is to identify the effectiveness of e-
promotion in enhancing the competitiveness of commercial institutions by
tackling its main problem and answering its sub-questions. This study aims
to study some aspects of e-promotion which has become the focus of all
economic institutions that ensure their survival in the market and their
competitive superiority. This study focuses on one of the leading Algerian
institutions in the field of electronics, the Condor Electronic Foundation in
Bordj Bou Arreridj. The information was collected on some of the Condor
sources and internal documents of the Condor Electronic Foundation. The
study found that Condor electronic adoption of e-promotion tools was up to
the required level, and e-promotion helped to enhance its competitiveness.
This is evident in the market share of Condor, which is estimated at 40%

despite the intense competition.

Keywords: Electronic Promotion, Enterprise Competitiveness, Competitive
Advantage, SPA Condor.
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Abstract:

Considering the technological revolution and the spread of social
networking sites in our lives, this study aimed to focus on benefiting from
social networking sites specifically Facebook in the marketing and
commercial process. The study population consisted of all Facebook users
in the city of Jenin. The study sample consisted of (64) members of the
community in an Irregular random sampling method. After the statistical
analysis on the responses of the sample of the study, the questionnaire was
used as a tool in the study. The study concluded that the idea of spreading e-
marketing through Facebook sites is popular and accepted by members of
the community, and even welcomed the idea of utilizing as much as
possible the technology and the Facebook site commercially. There was a
consensus among the sample of the study that there are several obstacles to
electronic promotion, most notably the lack of full confidence between the
seller and the owner of the goods or the owner of the site through Facebook,
and to the existence of confusion when selecting the goods to be purchased
electronically.

There was almost unanimous agreement that marketing through
communication sites was characterized by a number of features, the most
important of which was the shortening of time and effort. The shortness of
going to the place of selling goods geographically is a fundamental
advantage. It is also faster than the traditional marketing process, in terms of
reaching the customer and the public, Between sender and receiver via
social networking site Facebook. The study recommended a number of
things, including the need to improve the quality of the Internet and its
speed, to take into account the pages of the promotional competition and
work on the development of goods and services provided, in addition to the
need to raise awareness of the members of the banner advertising pages that
mislead the customer and works to lose confidence in electronic commerce.

Keywords: "Ruba for health and beauty" site, promotion, e-markets.
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Abstract:

Because of the importance of electronic commerce and its development, the
researcher decided to start a new business in Hebron city. The researcher
will design an electronic game depends on a movable car that roams in
specific areas of the city. The movement of the car will be determined as the
term (score). Commercial spots will be chosen and will be promoted.
Firstly, the options of the game will be displayed then the player (customer)
moves from the first scene (the car moves to its destination) to the second
scene which is commercial, historical, cultural propagandas about the place
that was passed by. A challenge will be added to the game through a set of
moving coins that the player earns as he moves through the advertising,
commercial points. The player will be able to exchange his earned points
depending on the commercial offers that exist in the game. The game has
many benefits such as developing the memory of its player and his speed of
thinking, In addition, it develops the way of planning and sense of initiative.
It also helps in involving with new technologies, so that players will be
good at driving, using computers, dealing with electronic machines
professionally, and learning how to do certain tasks as they are added to the
game which is currently under development. This game stimulates focus
and attention, and activate intelligence, because it is based on visual reality.
Not only that but it also helps to inquire the latest information about real
estate markets in Hebron city in a modern electronic way. This game can be
customized in the future to include work with restaurants, hospitals, schools,
archaeological and religious sites and other places that the researcher wants
to add to the game. It also can be developed to be a Palestinian database and
therefore a global one.

Keywords: E-real estate marketing, real estate and commercial spots,
Hebron city.
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Abstract :

Information technology carries many opportunities for enterprises to increase their
competitiveness and improve the performance of their activities and the quality of their
outputs and enhance their effectiveness. It is noted that the most significant impact of this
technology finds its echo in the field of marketing, resulting in so-called e-marketing and
Internet marketing, Which led to the transition from the actual call centres to the virtual call
centres by exploiting information and communication technologies, and with the
organizations' understanding of what future situations would entail. To develop methods
and indicators to evaluate the performance of their marketing activities and to try to update
them regularly, in order to maintain their customers and customers, and to search for new
customers and compete with similar institutions and the ability to grow and stay in the
market.

We have formulated the problem of the study as follows: How can evaluate the
performance of marketing activities based on modern technologies of the institutions under
study? In other words, what indicators are relied on and used by institutions in evaluating
the performance and their ICT-based marketing activities ?

The objective of this study is to identify the extent to which the Algerian economic
institutions adopted a transparent system to evaluate the performance of their marketing
activities based on modern technology, with the aim of proposing a matrix that includes the
most important indicators so that they can be considered as an indicative framework that
any institution can use after adjusting them according to their circumstances. The
importance of the study as a serious attempt to draw the attention of different parties to the
importance of developing indicators covering the aspects of the marketing performance of
activities based on information and communication technology can predict the prospects
for performance.

Methodology and tools of the study: To study the problem of research and the analysis of
its dimensions, we used a descriptive method by describing and reviewing the theoretical
framework of the study, we adopted in the practical aspect of the survey method for a
sample of Algerian economic institutions. The preliminary data for the study were collected
by the questionnaire tool because it is more suited to this type of studies; the data were
processed using the SPSS 22, using standard averages and deviations, the One-way
ANOVA method, to test the extent of the discrepancy in right marketing performance the
outcomes of differences in indicators used by institutions

Outcomes and recommendations of the study:The results confirm the existence of a
positive difference in the marketing performance of the institutions under study due to the
indicators of analytical marketing models, indicators related to the marketing of databases,
indicators related to the re-engineering of marketing work and indicators related to Internet
marketing, which is a good indicator of awareness of these The institutions need to take
appropriate measures to keep pace with developments in order to achieve their objectives.
Based on the results of the study, we presented a set of recommendations focused on
modifying the indicators in place to give a comprehensive and complete picture of this
performance and These indicators should be clear and straightforward, and are qualified to
be usable, comprehensive and give a correct assessment of performance, through a proper
and accurate identification of the marketing objectives within the overall strategy of the
institution covering all dimensions of marketing performance

Keywords: marketing performance, marketing performance indicators, marketing
activities, information and communication technology.
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Abstract:

This study aims at indicating the challenges that "One Stop Shop" faces in
municipalities in the southern area of West Bank, and presenting ways of
development of these centers in particular, and the municipality in general,
as well as pointing out the differences that One Stop Shop makes in terms of
style and methods of services delivery. The study's population consists of
the municipalities in the southern area of West Bank (Bethlehem and
Hebron). The sample consists of 18 municipalities. To achieve the study's
objectives, the study adopted the descriptive and analytical approach using a
questionnaire for qualitative analysis purposes, and has been distributed
among 104 employees. The outcome of the study revealed a number of
results in which the main challenge that face the One Stop Shop is the social
challenge. The study came up with several recommendations such as; the
application of the principle of participation, and the principle of working
with the citizen by involving them in developing developmental plans for
the public service centers, educating them about the mechanism of their
work, and through holding workshops to listen to the citizens and take their

suggestions into account.

Keywords: One Stop Shop, municipalities
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Abstract :

The study aimed to identify the obstacles of electronic commerce in Palestine. The
problem of the study is to answer the question of what are the obstacles of
electronic commerce in Palestine, and how to avoid it? The researcher used the
method of analyzing content based on previous literature as a method of study. The
study is of great importance at the level of the state and society in terms of
knowledge of obstacles and attempts to find solutions.

The study concluded that the systematic policies of the occupation, which stand in
the face of the development and growth of electronic commerce through customs
obstacles on goods imported from abroad, and its control over the crossings
leading to Palestine, in addition to the Israeli measures and restrictions that prevent
Palestinian companies from using satellites directly, Means of transport of goods to
and from Palestine takes a long time to deliver goods, Obstacles to the work of
banks and their association with the outside, especially since most of the banks
operating in Palestine are local, thus increasing the cost on the exporter and
importer, Easy to penetrate the sites of electronic commerce and destruction or
destruction, Absence of the culture of online purchase in the Palestinian society,
and confidence in the procurement process, especially that the culture of the
community prefer to buy goods directly and preview, Absence of the legal
environment for electronic commerce in Palestine and the Arab world, which
provide elements of safety and protection, and weak legislation and clear system,
Political and economic instability suffered by the Palestinian society, Lack of
readiness of Palestinian mail and its absorptive capacity and human potential,
which has expertise in the field of electronic commerce in addition to financial
possibilities as a result of the rapid increase in the volume of incoming mail. The
study recommended the need to enact legal legislations and define regulatory
frameworks to protect the users of information technology and preserve the rights
of consumers and sellers in the e-commerce environment, And the need for
legislation to clarify the nature and scope of the work of electronic commerce and
provide security and safety to the consumer, and this legislation agreed with Arab
countries through the Arab League and its regulatory frameworks, Develop
country-level strategies for growth in the e-commerce sector through policies to
protect e-commerce users, maintain confidentiality of transactions and promote
confidence among members of society in all its categories and encourage them to
use electronic commerce and its importance, The presence of a deterrent law for
frauds that can be carried out through electronic commerce internationally,
Establishing national centers and bodies in the field of information and
communication technology, supporting them with material and moral resources,
and enhancing the role of research and development in Palestine, Adopting the
policy of technology education and the use of information technology among the
members of society through education and training programs in professional,
administrative and academic institutions, To raise awareness and confidence in
consumers through seminars and programs on the importance of electronic
commerce and its role in development.

Keywords: Electronic commerce, customs obstacles on goods.
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Abstract:

The process of making administrative decisions in the institution is very important
and sensitive and it requires means to facilitate it and influence it positively.
Information and communication technology (ICT) is viewed as the most prominent
means of this process. For this purpose, we have selected this topic in an attempt to
answer the following problem: what is the impact of the use of ICTs on making
administrative decisions? As a possible answer, we hypothesize that there is a
statistically significant positive relationship between the use of ICTs and the
effectiveness of administrative decisions from three main perspectives. The first
perspective has to do with the quality of decisions, the second one deals with the
time of decision-making, and the third one concerns the easiness of making and
executing decisions. This article aims therefore, at highlighting the importance of
administrative decisions in the well-being of the institution, especially in today’s
increasingly globalized and competitive world that urges the organizations to
improve their statuses on local and global scales. Additionally, administrative
decisions are connected with the achievement of the stated objectives, and this
requires that these decisions need to be qualified, efficient, and flexible.
Information and communication technologies are among the tools that must make
this concrete, mainly if they are adopted by the organization for managerial
purposes and not in imitation only. This research paper was structured according to
a plan that enables the understanding of the topic in a smooth and easy way. The
first part of it is dedicated to the literature review of the administrative decisions
and ICTs.Then, the practical section will discuss the case study that was carried out
at the Higher School of Technological Education to verify the hypothesis and
answer the research question , through the use of descriptive analysis, and a
guestionnaire that was carefully designed to serve the purposes of research,
focusing on the staff of the Higher School as the target population, and utilizing
SPSS program to interpret the data. The study indicated that the use of ICTs has a
moderately positive effect on the efficiency of the administrative decisions in terms
of quality, time, and easiness. The results have also shown that time factor in
decision-making has been reduced because of the use of ICTs, and the heads of the
Higher School insisted on taking and executing decisions in the right moments but
to a moderate extent. This is due to the nature and to the sensitivity of some
administrative decisions that can be delayed. The findings have also demonstrated
that there is a positive impact of the use of ICTs on the easiness of taking and
executing decisions, but to a moderate degree. Yet, we believe that the positive
effect of ICT’s on administrative decisions depends on the institution’s conviction
of the usefulness of these technological means for effective management. Because,
many organizations have invested a lot and have utilized ICTs, but without the
conviction of improved management, the result was contrary to what was expected.
Among the recommendations offered in this study is to provide users of ICTs with
the necessary training courses to help them enrich their knowledge and develop
their managerial skills, particularly in today’s digital era.

Keywords: Information and communication technology (ICT) - administrative
decisions - effectiveness — executing decisions.
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Abstract:

The digital gap is an expression used to indicate the gap between those who
possess power and information means and those who do not have this
information capability, and the gap between countries that control, use and
produce information, and countries that cannot. The main objective of this
paper is to understand the concept of the digital gap, also, to assess the
reality of information technology and communication in Algeria. The paper
tried to link the digital gap to electronic commerce, which represents a
significant challenge for the digital economy in Algeria, especially about
the technological culture of the society. The paper concluded that Algeria
had achieved essential strides in the technological infrastructure. Turning to
the digital economy, including the technological culture of the society in
addition to the weakness of the private sector in the field of information
and communication technology, the absence of accurate statistics on the
digital gap. Therefore, the paper proposes the use of Internet technologies
as well as the expansion expanding the e-learning platform. We also
propose that the legislation on e-commerce should be regulated and that the
e-government project should be implemented in all its aspects (not only the

public service).

Keywords: digital gap, e-commerce, digital economy, technology culture,

information and communication technology.
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Abstract:

This paper seeks to explore how the digital economy investments in ICT
have helped to create a faster growth for the global economy, provide more
jobs, and provide better services. Also, the paper tries to answer whether
countries around the world are reaping gains from the digital revolution. To
answer this question, the first part of the paper provides a summary of the
contents of the World Development Report 2016, then discusses number of
ideas on the digital economy in terms of concept, digital technologies,
economic and social gains of the digital economy, and the role of
governments in integrating the digital economy into the national economy,
in light of the report.

The paper concluded that high economic growth rate, more employment and
better services are the most important achievements of digital investments.
The first three chapters of the report show how digital technologies help
businesses increase productivity; citizens find jobs and more opportunities
and enable governments to deliver better public services. Also, digital
technologies, by reducing the cost of accessing information, significantly
reduce the cost of economic and social transactions for corporations,
individuals and the public sector. They encourage innovation when
transaction costs fall to almost zero. Besides, it helps to enhance the
efficiency of various activities, where services become cheaper, faster or
easier than before. It also leads to increased social inclusion because citizens
receive the services they were previously deprived of. The paper also
concluded that investments in digital technologies need support from
"corresponding supplements™: regulations to enable enterprises to benefit
from competition and innovation in Internet services; improved skills so
that people can fully benefit from digital opportunities, and accountable
institutions for governments to respond to the needs and demands of
citizens. Digital technologies can in turn increase and enhance these
supplements, thereby accelerating the pace of development.

Keywords: Digital Economy, Information and communication technology,
Internet, the digital revolution, Digital Returns.
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Abstract:

The study aims at highlighting the most critical challenges posed by the
digital economy on the practice of internal auditing in financial and banking
institutions. Which is done for three reasons namely, the magnitude of the
data processed by such institutions and the repercussions of the scandals
that have affected banks. This technology has become an integral part of
internal control systems and risk management. In dealing with this problem,
a methodology was adopted to suit the nature of the subject. The studies that
substantiated the subject were analysed, as were many field studies that
identified the problem and analyzed the implications of digitisation on the
profession as well as the challenges that it will face in the future. The study
concluded that the internal auditing as one of the most critical activities in
the financial and banking institutions composes an essential part of its
internal control system. It is required to keep side by the side of all
technological developments. Therefore, it is required to rely on the latest
information and communication technologies.

In light of these results, the study recommended the need to increase the
interest in the development of the internal audit activity by the financial and
banking institutions and to strengthen their position as they have a positive
impact in supporting risk management. The role of the internal auditor is
increasing in a world with complex information rapidly spreading, as well
as the need to qualify internal auditors in financial institutions and banks
through bridging and addressing the gaps in their experience by providing
appropriate and adequate training in modern information and
communication technologies related to data collection and analysis
especially since we are in front of the concept of so-called BIG DATA,
Information and communication tools and advanced technology necessary
to facilitate and carry out the tasks of internal audit and to meet the new
requirements. The lack of use of technology in the audit is considered
negligence in the audit quality, rehabilitation and training.

Keywords: Internal Audit - Banks and Financial Institutions - Digital
Economy - Information and Communication Technology - Big Data.
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Abstract:

The study problem emerged from the fact that majority of individuals are
not aware of the "Block Chain" technology and its applications, and that
central systems in banks and financial institutions lack the speed, lack of
confidence, and penetrate the privacy of individuals and companies. The
aim of the study is to eliminate the role of time and cost intermediary, to
develop the ability of "Block Chain" technology to prevent and penetrate
the privacy of individuals and companies, and to secure the exchange of
valuable materials, especially in dealing with digital currencies. Therefore,
the researcher used the inductive method to trace the phenomenon studied,
the analytical approach to answer the study questions and hypotheses. The
study concluded with a number of results, the most important of which are:
The advantages of the "Block Chain” system are transparency, stability,
non-penetration, saving time and effort, and many uses of "Block Chain” in
various fields such as property registration, there are a number of future
fears and threats of eliminating intermediate institutions, threats of denial of
service attacks, and potential for penetration, and the "Block Chain"
technique is still limited. At the end of the study, the researcher presented a
number of recommendations, including: the need to promote the application
of the "Block Chain" system in all digital transactions developed, the need
for international coordination and cooperation in the development of
frameworks to implement the system "Block Chain" the speed of the
Central Bank of Jordan issuing guidance Awareness of the application of
the "Block Chain" System, researchers are undertaking further studies and
research that will help to understand, develop and apply the "Block Chain"
system.

Keywords: Block system chain, block chain system, information, Hash,
fingerprint time, mining, open record.
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Abstract:

The purpose of this research is to clarify the effect of electronic money on
traditional money, especially the impact of bitcoin on dollar. The study
utilized two methods: an analytical descriptive approach, and a standard
quantitative approach in order to estimate the dollar exchange rate function
versus bitcoin using ordinary least squares method. The study concluded
that the price of bitcoin is negatively affecting the dollar exchange rate

during (2016-2018) by 80%.

Keywords: money, electronic money, bitcoin, dollar, simple linear

regression model.
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Abstract :

The financial inclusion strategy has been of great interest in recent years for
financial policymakers around the world as a result of the financial crisis of
2008. For the financial inclusion (strategy) contributes to the expansion of
the scope of the organized banking activities to incorporate all segments of
the society through the generalization of financial products and services and
the securing of financing to segments that were excluded from financing
facilities. In parallel with this, financial transactions are witnessing a
remarkable improvements thanks to financial technology, which increased
the speed and ease of access of financial services at low costs. The group
financing platforms as one of the financial technology products aim at
communicating directly with customers to provide the appropriate financing
for these customers' projects.

The aim of this study is to discuss the role of financial technology
companies, particularly the group financing platforms, in enhancing
financial inclusion in the Arab region to support efforts to achieve
sustainable development and the combating of poverty and
unemployment. To achieve the objective of the study, emphasis was placed
on analyzing the indicators of financial inclusion among the Arab countries
in2017, and highlighting the contribution of financial technology to digital
financial inclusion through existing funding platforms in the region. The
study has concluded that Fin-Tech companies can play a pivotal role in the
generalization of financial services and the empowerment of society groups
that are excluded from the traditional banking sectors to participate in the
economic cycle, especially in light of the low indicators of financial
inclusion in the Arab countries combined and in the continuation of the
digital divide. With the growth of the market ofFinTech companies in the
Arab countries, and the direct group lending services that they provide via
licensed platforms, financial technology can provide more efficient support
for innovative emerging and small projects and can contribute in
disseminating social gains to the digital transformation. Therefore, the study
recommends that this sector should be organized and financial education
should be incorporated in any strategy adopted for financial inclusion in
order to reduce potential risks.

Keywords: Financial inclusion, financial technology, crowd funding,
platforms, Digital Financial Services.
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Abstract:

This study aims to identify the ability of external auditors to audit the
transactions of companies dealing with electronic commerce and the
possibility of reducing the phenomenon of tax evasion. To achieve this, the
researcher designed a research questionnaire consisting of five areas
containing (46 research questions) to measure the five hypotheses that were
put forward. The researcher used the descriptive analytical method through
the Statistical Packages for the Social Sciences (SPSS) program. This was
achieved in coordination with the Palestinian Association of Certified
Public Accountants. The questionnaire was sent to all licensed auditing
offices, in addition to the financial departments of e-commerce companies
in Palestine, by sending a computerized link containing the questionnaire.
The sample of respondents of those who sent back the filled questionnaire
was 62 (32 from the external auditors' offices and 30 from financial
departments in e-commerce companies). The study concluded that, the
external audit is capable of reducing tax evasion in e-commerce companies
in Palestine, based on its ability to enhance tax culture, as well as its
capability to verify compliance of e-commerce companies’ implementation
of income tax law. This is all despite the high challenges facing external
auditing on e-commerce companies. One of the most important
recommendations of the study is the need to speed up the introduction of an
income tax draft law specialized in e- commerce to be the basis for the

reduction of the phenomenon of tax evasion in this area.

Keywords: External auditors, tax evasion, e-commerce companies.
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Abstract :

This paper aimed at introducing electronic payment systems, payment procedures
and protection systems. The paper explains in detail the payment systems used in
Palestine and the current electronic payment developments. Some of the successful
experiences in electronic payment were discussed in some Arab countries and
Europe. An analysis of the strengths, weaknesses, opportunities and threats
(SWOT analysis) of the electronic payment systems in Palestine was conducted.
Electronic payment is a relatively new technology in the Middle East (especially in
Palestine). Although e-payment is now a part of everyday life for people in North
America and Europe. In fact, while there is progress in the methods of
communication, this requires conducting research and studies on the awareness of
the use of electronic payment and how to improve it in Palestine, and identify the
protection systems to increase the confidence of citizens in electronic payment.
The study adopted the descriptive analytical approach and the individual interview
as a tool with the general manager of the Palestinian Banking Corporation. A
number of recommendations were made to promote the electronic payment
systems in Palestine in the future. The most important is the adoption of the
necessary techniques to convince new customers to make full use of electronic
payment channels, the implementation of the national plan to promote electronic
payment, review the protection of electronic payment systems, issuing a law to
resolve disputes for electronic payment transactions between customers and service
providers , And launching an electronic payment system for government services
in cooperation between the Palestinian government and the Palestinian Monetary
Authority and Palestinian banks. The importance of this paper is related to the
importance of awareness and development in the unique electronic payment system
in the Palestinian banks, which affects the use of electronic payment. In light of the
great technological development, and the Internet access to most homes, it is
necessary to use this technology to facilitate personal and business dealings to save
time and effort in easy and secure ways. The use of the Internet varies from
country to country, but Palestine is one of the countries that use the Internet more
and more. Statistics show that 63.2% of the population use the Internet, and 42.5%
of households have internet access, while 84.8% residents have a smart phone. In
order to utilize this technology in electronic payment services, the Palestinian
Authority approved on June 5, 2018, a national plan to promote the use of
electronic payment methods in the Palestinian territories, and to activate the role of
the banking sector and financial institutions and strengthen the regulatory
framework for operators of clearing systems.

Keywords: E-payment systems, Palestinian banks, Palestinian Monetary
Authority.
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Abstract :

Engaging in the management of small and medium-sized enterprises has
many advantages as these projects are opportunities to reduce
unemployment, create employment opportunities and achieve optimal
employment for different segments of society. The current research aims to
highlight the role of the quality information model with its five elements as
independent variables in project management and maximize the benefit of
investing the resources available for the project. Therefore, this role is
reflected as a result in reducing the risks of establishing small and medium
enterprises, These risks are the main obstacle for the project manager to stop
or continue the project. The current research attempts to answer the main
question of how the information quality model can reduce the risk of
managing small and medium enterprises. Assuming that there is no
consistent and uniform impact on each component of the information
quality model in reducing the risk of SMEs.

The research will examine a sample of diverse projects in a balanced
manner that reflects the diversity of the sample at times and the consistency
among its members. The number of individuals included 317 individuals
who were distributed to a small and medium size project in Mosul. The
current research depends on the causal study method of quantitative nature,
which is based on descriptive analytical research approach, which is the
most appropriate approach in achieving the current research objectives and
answer its questions. As it relates to the description by analysis, and to reach
the results and develop the appropriate proposals and type of projects. The
research concluded that the project manager decides to rely on
professionalism in obtaining information in the stages of avoiding and
facing risks and depends on the credibility as well as professionalism in the
stage of risk transfer to others. Therefore, the research recommended that
the project manager should be professional even if forced to work in
competing organizations from Learn about all the small or medium-sized
project information.

Keywords: Small and medium-sized enterprises, risks of small and
medium enterprises, quality of information
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Abstract:
The global financial crisis in 2008 was a pivotal moment separating the

earlier stages of the development of financial technology and organizational
technology of the current model. Today, the financial technology company
has entered a stage of rapid development characterized by the spread of
startups and other new companies, such as IT and e-commerce companies
that have fragmented the financial services market. This new age presents
new challenges for regulators and highlights why the development of
technology for financial technology requires a parallel development of the
technology regulatory firm. In particular, regulators should develop a strong
new framework that promotes innovation and market confidence, with the
help of ‘sandboxes’ regulatory sandboxes. Highlighting some regulatory
technology developments today on the way to another paradigm shift, which

will feature a re-visualization of the nature of financial regulation.

Keywords: e-banking, financial organization, financial technology.
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Abstract:

E-commerce is a suitable means of trade that has entered our lives actively, and
attention to this means that electronic commerce can change the future of the business
and not what has been achieved so far. The importance of electronic commerce in
modern methods that are distinct compared to the methods adopted in traditional trade
and the social and economic consequences of changes in many aspects, including the
environment, the nature of the business and the role of governments in supporting trade
facilitation and enhancing their efficiency.

All accounting bodies and accounting societies in the field of electronic accounting
attach great importance to the fact that the sales process carried out through the
company's website is closely linked to the accounting system, and it is imperative for
the accountant to become acquainted with this new method of trading in electronic
commerce .E-commerce is one of the modern tools created by the Internet and
accompanied by the emergence of a fundamental change in the business environment
and has become the most companies in the world dealing with electronic commerce as
a result of the development of large IT, which necessitated the development of the
accounting profession to keep pace with these developments, Challenges to adapt to
the developments resulting from electronic commerce and its impact on the backward
stages of the performance of the profession of the accountant The following research
problem can be summarized: What are the challenges facing the accounting profession
in light of the trade processes? The importance of the study stems from the importance
of the accounting profession itself and the importance of electronic commerce and the
role they play in the business environment that is the cornerstone of any economy in
any country and where the accounting profession is the backbone of any institution and
the results are adopted as a basis in decision Its new role and its adequacy in dealing
with the new business environment and trying to find solutions to the problems
associated with this new role if any will contribute significantly to the growth of e-
commerce operations and thus strengthen the economy by providing confidence in
accounting information Of transactions e-commerce environment .The study aims at
explaining the concept of electronic commerce and the changes it has made in the
business environment and explaining the challenges facing the profession of
accounting and auditing in light of electronic commerce, and finally proposing the
necessary solutions to face these challenges .This study is based on the descriptive,
analytical method, through the use of university messages and books related to the
subject of the study .The research found that the accounting profession has been
affected by the developments in information technology which has become one of the
most critical elements of the accounting systems. These technical developments have
left enormous challenges for the accounting profession regarding the design and
operation of accounting systems. Results showed that transactions carried out by the e-
commerce system are intangible and lack documentation in most of their stages, and
the intangible nature of e-commerce and the lack of documentation for most of its
operations have contributed to the problems facing the accounting and auditing
profession when dealing with this type of trade.

Keywords: Internet technology, accounting, accounting information system.

145



selal) 210 Cpann B L 99 9 AuS Al ] ggd) bt Aaal) il 531)
3\_)3&4# a_ubé

Alal) sl ae Jlal L2 slal) L daaa Jlais 3
4 Cpaaald 440 Oalaald daala

:padle

L (s cpellaS wgl 5 g 3100 T LA Gl 585 nin sl Lgaladiianl 5 il gl Ll o)
5l oda ciion 3] Alelall 5 3ol giay A JieY) JMriaY) LiDaaul & Sall can g
sl eI ans e 4SRN (il el cliplal saidn il i i 8 ) Al

el B1alS DALY aladiul iy o iia sl metall aladiu) Q5 Afia) 48,50 Caaa il
o Ay ) ikl s sy st (D SN pen (e Canl) v (55855 U
iy Al (33) e s G (JalSll Lgle 48 ) ) Cinla AS 55 (11) Laxe 5 e gLl
A4l cnald g Y ol aawidl lassy) Julas Adianl) 38 6l cueadiind 5 JelKIL Laala yid
il y g yKIY) abially dalal)l ciliulaill) A8 il gel) pdaill i asa )
L ils IS a8 ¢y LAy clipdaill 5 g IV il Wl ¢ Sl 2o (pnd 8 (Al
Jaall st gad da ill el g D AY) i b5 pem Afiad) A0 Cuagly e
) sl oo il oL 5 edg s IV o) il el DA (e galal) sl
b s gl b claadlly claiially adg 3y GO0 Jgeasll (Read 5l 4 jla) S o) su

O Lﬁi

atlall £ 121 ASAN (i gl et s Asaliba el

146



Abstract:

The spread of smart phones and their use became a necessity nowadays.
Therefore, it is necessary to think about exploiting this technology most
efficiently and effectively. This study aimed to clarify the impact of the
orientation for the applications of smart phones on improving the financial
performance. To achieve the study objectives, a descriptive analytical
approach using a questionnaire as a tool for data collection. The study
population composed of all companies that operate under the electronic
applications in Gaza Strip consisting of 11 companies. 33 questionnaires
were distributed and were completely recovered. The researchers used the
multiple regression analysis to show the impact between variables. The
study concluded that there is an impact of the applications of the smart
phones (the applications which belong to the electronic stores and the
service applications) on improving the financial performance. However, the
impact of the electronic games and the news applications) was weak. The
study came up with several recommendations such as, encouraging the
individuals and the institutions to exploit the electronic techniques
applications, and establishing e-applications via phones whether they were
commercial or service to reach the customers in order to provide them with

the products and services anytime and anywhere.

Keywords: smart phone applications, financial performance
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Abstract :

The sole objective of this study is to shed the light of the taxes procedures
levied on electronic commerce transactions in the Palestinian territories,
identify the problems and obstacles facing taxes procedures in electronic
business transactions, and suggest solutions and recommendations that may
enhance the E-commerce taxation system in Palestine. The problem of the
study was formulated through the following questions: To what extent may
taxes be levied on e-commerce transactions in Palestine? What are the
problems that impede the imposition of taxes on electronic commerce
transactions in Palestine? The importance of this study stems from the large
volume of electronic commerce transactions, which represent a challenge to
the accounting departments in e-organizations from one hand, and taxes
authorities in Palestine from the other. In addition, it is necessary to identify
measures, procedures, and enact laws and legislation that address this
challenge, and tackle all issues related to electronic commerce taxation
system.

The study indicated that all tax legislation, laws and regulations applied on
traditional trade, are not suitable for electronic commerce. The study also
revealed that accountants who work in taxation department are not highly
qualified and improperly trained to handle e-commerce transactions. The
study came up with several recommendations such as, development of
legislations and tax laws to be compatible with electronic commerce and
technical developments that have increased in recent years. It also urgent to
hold training sessions for accountants and tax authority personnel on how to
treat e-transactions, and how to deal with modern technologies. The study
also recommended to raise collaborations with international accounting
entities and foreign tax authorities by sharing information and exchanging
expertise regarding taxes applications in electronic commerce transactions.

Keywords: electronic commerce, international trade, VAT, income tax, customs
tax, electronic levies, electronic money.
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Abstract:

The aim of the study is to identify the role of electronic accounting
information systems in rationalizing and improving investment and
financing decisions in small and medium enterprises in terms of the
availability of the accounting information system of reliability, accuracy,
safety, speed and comparability, giving honest and sufficient information
will ultimately reflect sound investment decisions. The decline in the
number of small and medium enterprises and their liquidation after a short
period of the establishment is due to insufficient accounting systems that
can meet the needs of investment decisions for small and medium
enterprises, which constitute a threat to the sustainability accounting
information systems and their ability in making the investment and
financing decisions.

Keywords: Accounting Information Systems, Small and Medium

Enterprises, Investment and Finance Decisions.
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Abstract:

This study aims to masure of the security risk that city banks of Erbil deal
with every day; central bank of Erbil and Sheren Bank as an example. The
research’s information have been gathered by a questionnaire survey among
the employees of central bank of Erbil and Sheren Bank. Forty
questionnaires have been distributed among 35 respondents, and data have
been collected from the survey and analyzed. After analyzing the data,
significant results of both dependent and independent variables have been
determend. Thus, we can find the idea of the effect of security risk in e-

banking service.

Keywords : E-banking, Security risks of e-banking.
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Abstract:

E-Wallet becomes a buzz word that has been discussed in the literature and
many researches, but scant considerations is given to the crucial factors
affecting its adoption especially at an individual level among college
students. Moreover, limited scholars examined the theories that apply to e-
wallet with individual context. This study aims to address the important
factors affecting E-Wallet adoption among college students in Kurdistan
Region of Iraq, and to incorporate and validate the TAM and TRA theories
that determine the benefits of E-wallet adoption in Irag. This study follows a
quantitative method in order to test the hypotheses of this study and further
understand the relationship that may exist among those factors. Based on
the analysis that has been structured through the SPSS, in order to perform
the T-test, Reliability, Correlation, and Frequency analysis. Results have
shown that Perceived Usefulness, Perceived Ease of Use, and Subjective
Norms have significant impact on the adoption of E-Wallet, unlike the
Attitude was not supported as had no significant impact on the adoption of
e-wallet. These are the key factors that influence students’ willingness to
adopt e-wallet. The conceptual framework presented in this paper advances
the application of TAM and TRA used and provided for possible useful

direction for future empirical research for both academics and practitioners.

Keywords: E-wallet adoption, mobile wallet, TAM, TRA.
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Abstract:

This research sought to determine the role of some critical success factors to
establish the Holistic Manufacturing System in one of the Iragi industrial
companies in order to generate a modern industrial environment capable of
producing products that meet the needs of the market in terms of quality and
cost on the one hand, and the achievement of a competitive position on the
other competing companies on the other. Critical Success Factors (CSFs)
are one of the most essential tools that significantly influence the successful
execution of a company's operations as a key tool that determines the
competitive position of the company by relying on modern production
systems that have a significant role in reducing costs and improving quality,
Including the Holonic Manufacturing System.

This research aims to determine the role of some critical success factors for
the establishment of the Holistic Manufacturing System using a survey of
opinions of the managers at the General Company for Electrical and
Electronic Industries in the city of Baghdad. The research methodology
required the design of a default plan that reflects the correlation and
influence between some critical success factors and components of the
Holonic Manufacturing System to a set of hypotheses that reflect these

relationships.

Keywords: Holistic manufacturing system, critical success factors.
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Abstract :

This study aimed to evaluate the effect of accounting profit and cash flows
on the employee's profitability as a measure of the performance of industrial
companies in Jordan. To achieve the objectives of this study, we use the
financial statements to collect the data that related to the study objectives
then it was analyzed by using (SPSS) Statistical analysis and use of
appropriate statistical tests and treatments statistically significant relation to
reach results with statistical significance supporting the subject of the study.
A sample of (23) the industrial companies listed on Amman Stock
Exchange was taken for the years (2011-2017).

The results of the study showed a positive and statistically significant
relationship between performance measures based on (accounting profit and
cash flows) and between Employee profitability, and the ratio of variables to
performance measures based on accounting profit and cash flow in the
employee's profitability was low. And from the accounting profit measures
the return on assets was effect on the employee's profitability and There is
no effect to the Return on equity, While cash flow measures have no effect
on net cash flow from operations on assets are based on the employee's
profitability and there is a net profit effect on the depreciation of assets on
the employee's profitability. The study recommended industrial companies
in Jordan to pay more attention to the Employees training to improve their
performance and keep abreast of developments on the profession and to
provide a safe working environment that ensures Ensuring justice and
equality between its employees ,which reflected on net profits and measures
of the performance of accounting profit and cash flows. The study also
recommended studying the challenges and opportunities for employees to
avoid challenges and convert them to opportunities to create an appropriate
working environment.

Keywords: Accounting Profitability, Cash flow, Employee profitability.
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Abstract:

This study aims at shedding the light on the concept of consumers' attitudes
towards e-business environment, and how it could be measured. To achieve
this objective, the concept of attitudes was clearly examined,
comprehensively defined. In addition, attitudes components, characteristics,
types, functions and factors influencing consumers' attitudes were also
thoroughly discussed in this paper. This paper also focus on the emotional
and cognitive component for customers that turns into a behavioral
component, which has a significant impact on the customer purchase
decisions. Then, the focus turns on discussing factors affecting attitudes
modifications and changes, and most importantly, identifying the methods
for measuring them. The paper concluded that the customers' attitudes in the
e-commerce business is very important factor that may impact their
purchase decision. The researcher recommended that e-commerce business
organizations should find appropriate channels of communication with

customers in order determine their attitudes.

Keywords: Attitudes, E-markets.
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